


CHINA XLX CULTURE中國心連心文化



CHINA XLX DEVELOPMENT 
STRATEGY:

“Adhere to Produce Good Fertiliser”. Explore 
and appropriate develop new energy and new 
chemical materials. Adhere to the competitive 
strategy of combination of “combination of 
low cost and differentiation” with the focus on 
fertiliser industry. Based on the fundamental 
condit ions of  “Henan,  Xinj iang,  J iuj iang” 
bases, become market-oriented, follow the 
development path with high standard, parks and 
bases with special features.

中國心連心發展戰略：

「堅持化肥、做好化肥」。探索並適度發展新

能源及新材料化工品。堅持「低成本和差異

化相結合」的競爭策略做好化肥主業。根據

「河南、新疆、九江」基地基礎條件，以市場

為導向，走高標準、園區化、基地特色化發

展道路。
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2) 	SA VING WATER RESOURCES

The Company strengthens its water-saving management and rational 

use of water resources, in order to build a green energy-saving 

enterprise. The Company has set up an integrated water resource 

management committee, who is responsible for setting annual water-

saving targets, indicators and incentive measures, and also accountable 

for information collection, technical reserve, project implementation, 

optimisation and transformation, personnel training, research activities, 

supervision and inspection relating to water saving management.The Company monitors the water resource management at all plants, 

and according to the overall requirements of the Company, converts 

water resource cost from “management expense” to “production cost” 

and allocates the cost to each water consumption unit in order to 

stimulate them to play a subjective role, strengthen their enthusiasm 

to save water and improve water quality management and primary 

water use efficiency. The Company arranges regular water-saving 

training to encourage employees to actively save water. The Company 

encourages the comprehensive utilization of various water resources 

in chemical industry parks and living areas, and increases incentives 

for water conservation units. In order to improve the recycling rate of 

water resources, the Company has adopted the water reuse and urea 

process condensate to improve water consumption efficiency.

A2.2 Consumption and Intensity of Water in 20172017年A
2.2水的消耗量及密度

Type of Water

水的類別

Co

nsumption of Water (Tons)

水消耗量（

噸）

Inte

nsity of Water Consumption 

(To

ns/ Tons Product)

水耗強度（

噸 /噸產品）Wa

ter

水

8,163,779 1.9
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The Company has set up a post of channel manager, 

who maintains basic records for customers and sets fixed 

procedure on the establishment of customer records to 
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T h e  C o m p a n y  h a s  p r e p a r e d  t h e  R e g u l a t i o n s  f o r  t h e  M a n a g e m e n t  o f  C o m p o u n d  F e r t i l i s e r  P a c k a g i n g  B a g s  ( � 
 c ¥ f m c 
 o � k › � ] k #� • � ›

a n d  P r o c e d u r e s  ( � ‡ 	 o  / 	 ã � m 	 g � 
 � � � £ � � � t � û � • � ›  )  t o  r e g u l a t e  t h e  d e s i g n  o f  u r e a  a n d  c o m p o u n d  f e r t i l i s e r  p a c k a g i n g  b a g s .  T h e  

design of compound fertiliser packaging bags of the Company 

m u s t  u n d e r g o  r e v i e w s  b y  n u m e r o u s  r e l e v a n t  d e p a r t m e n t s ,  w h i c h  

aim to confirm the image of new product packaging, check 

the standard colour of trademarks, VI standardization, brand 

p o s i t i o n i n g  a n d  c o m p l i a n c e  w i t h  t h e  n e w  a d v e r t i s i n g  l a w  a n d  

double-check the implementation standards, production license, 

r e g i s t r a t i o n  n u m b e r ,  c h l o r i n e  l o g o ,  f o n t ,  f o n t  s i z e ,  t e x t  a l i g n m e n t  o r  

w h e t h e r  o t h e r  i m p o r t a n t  c o n t e n t s  h a v e  b e e n  l a b e l l e d .
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I n  o r d e r  t o  e n s u r e  t h e  o b j e c t i v i t y ,  t i m e l i n e s s  a n d  a c c u r a c y  o f  

advertising and publicity,  strengthen the rigor and authenticity 

of publicity, safeguard and improve the its brand image, the 

Company requires to improve the filing and re view of publicity 

materials (original news video, newspaper and magazine). To 

maintain the Company’s brand image and product image, the 

a d v e r t i s e m e n t  t o  b e  p u t  o n  T V ,  n e w s p a p e r  a n d  o u t d o o r  b i l l b o a r d s  

must be reviewed and approved by the relevant management 

department before publication to avoid risk factor such as violation 

o f  t h e  A d v e r t i s i n g  L a w ,  o t h e r w i s e  t h e  r e s p o n s i b l e  p e r s o n  s h a l l  b e  

h e l d  f u l l y  a c c o u n t a b l e ,  a n d  b e  d e a l t  w i t h  s e v e r e l y  a n d  p u n i s h e d  i n  

c a s e  o f  s e r i o u s  i s s u e s .
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B7 反貪污心連心公司的企業文化的定位為「誠」、「信」、「心」。本公司奉誠信經溲、恪守商業道「立身之本、發展之基、信之源」，始終重視反唷廉工作，並 格 守《中華人民共和國公司法@、《中華人民共和國招晬投晬法@、《中華人民共和國反不正當爭法@、《中華人民共和國反洗嶺法@和《關於禁止商業賄賂行為的暫行規定@等法律法規及《心連心公司單位「一把手」八大禁令》、《心連心公司投訴謗報管理僂法@、《信息對外披管理規定@等公司內部規定，從制度和行為上營造良好的法治氛圍，宣傳恪守廉潔的行為準則，反對商業賄賂，防止勒索 、欺詐及洗黑嶺，及時披財務信息 ，鼓勵員工謗報與公司相關的違法行為，促進公司與社會廉潔陽光。1) 誠信反本公司印發了《心連心公司單位「一把手」八大禁令》， 禁弄虛
作假 、隱瞞不報、越權行事、以

權謀私 、公款私用、包庇下屬、

收受賄賂 、私設「金庫」等行為。

本公司要求各單位負責人認真學

習、理解該禁令，並貫徹落實，
從而規範本公司各單位負責人的

行為，防範櫥務風險。

B7	ANTI-CORRUPTIONThe corporate culture of XLX is positioned to be “honesty”, “faith” and 

“care”. The Company adheres to honest operation and treats following 

business ethnics as its basis for position and development and source 

of reputation. It always attaches great importance to anti-corruption 

and has been in strict compliance with laws and regulations including 
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